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Instructions: 1) All questions are compulsory
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Q. No. Question Statement Marks | CO. No.
S e 2 : ; S CO1
Digital Marketing is always make difference while positioning product 8
Q.1 | over Traditional Marketing” List out your view in this regard. CcO2
Q.2 . : : .
Describe Pay Per Click and brief about the role of PPC Advertising and
benefits of having Pay Per Click Ad campaign. CO1
7 CO2
OR
Create your Twitter content strategy for the mobile you have launched
with AL
Q.3 | Answer the following (Any Two) coz
) 10 CO3
1. Discuss seven Advanced LinkedIn Strategies for B2B Marketing B

2. Elaborate benefits of Pay per Click with suitable example
3. Describe how you can create your profile on LinkedIn




